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C H R O M E  P R O D U C T I O N S

LIVESTREAM CASE STUDY 



USHERING IN A NEW ERA OF 

GLOBAL AUCTIONS



4

REALTIME, HIGH-DEFINITION, LIVE BROADCASTS

ACROSS THREE CONTINENTS





Sotheby’s has been uniting collectors with world-class 

works of art since 1744.  

Sotheby’s became the first international auction house 

when it expanded from London to New York (1955), 

the first to conduct sales in Hong Kong (1973), India 

(1992) and France (2001), and the first international 

fine art auction house in China (2012). 

Today, Sotheby’s has a global network of 80 offices in 

40 countries and presents auctions in 10 different 

salesrooms, including New York, London, Hong Kong 

and Paris.  

Sotheby’s presents private sale opportunities  in more 

than 70 categories, including S|2, the gallery arm of 

Sotheby's Global Fine Art Division, and three retail 

businesses:  Sotheby’s Wine  ,  Sotheby’s Diamonds  , 

and  Sotheby’s Home  , the online marketplace for 

interior design.

OVERVIEW



OVER HALF A BILLION DOLLARS REALISED  

ACROSS TWO TRANSFORMATIVE AUCTIONS
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In March 2020 Sotheby’s realised that the global 

Coronavirus pandemic would present significant 

challenges to their conventional business model for 

marquee auctions.  

Without the ability to travel, and with strict social 

distancing measures in place across the UK, US and 

Asia, the traditional ‘auction room’ setup was 

impossible to create.   

However, there was still a need and demand for 

Sotheby’s to continue with the key marquee summer 

auctions.

Sotheby’s approached its long-time production 

partner Chrome Productions, who it has been working 

with for over 8 years and challenged them to begin 

imagining the ‘auction of the future’.  

This was further complicated as the first of these 

auctions, the New York Summer Evening Sale, was 

only two months away, with global bidding expected 

from New York, London and Hong Kong.  

THE CHALLENGE



Together - and in only 2 months – Chrome and 

Sotheby’s developed and implemented a solution 

that successfully came to fruition on 29th June 2020.  

Chrome developed a new virtual event template that 

enabled the auctions to go ahead by combining 

client telephone bidding through Sotheby’s experts, 

online bidding, and state-of-the-art broadcast and 

streaming technology. 

After an intense planning phase, Chrome quickly 

assembled a global team of 49 across London, New 

York and Hong Kong to begin the design of the sets 

in each location, and implement the technology 

solution - including production equipment, camera 

selection, studio and networking infrastructure across 

three continents.   

In addition, Chrome also worked with Sotheby’s to 

create over 180 film assets covering every work of art 

that was being auctioned.  

This was also made available online via the Sotheby’s 

digital catalogue for people to view in advance of the 

event. 

Joel Mishcon, founder and managing director of 

Chrome Productions said: "For us to be able to help 

one of our long-standing clients completely 

reimagine, through technology and production, how 

their business can continue to operate is an amazing 

COVID story. 

"You now have a global, high-production-value 

auction experience, that makes it accessible to 

people around the world.  

“We have been very careful about how we operate 

our crews and our set to adhere to guidelines.”

THE SOLUTION
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GLOBAL MEDIA COVERAGE

WITH AN AUDIENCE IN EXCESS OF 250,000
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The New York Evening Auction combined 3 separate 

sales and ran seamlessly across Hong Kong, London 

and New York, with Oliver Barker, Sotheby’s Chairman 

and lead auctioneer orchestrating out of a purpose 

built ‘command centre’ set in London. 

The 5-hour long show, broadcast on both Sotheby’s’ 

website and live on Cable TV channel Cheddar TV, 

was the first of its kind event in the auction world, 

allowing global, real-time bidding in a high-definition 

broadcast.  

The event realised $363.2 million in sales, showcased 

by the Francis Bacon Triptych that eventually went 

under the hammer for $85 million after a 10-minute 

bidding war between a telephone bidder in New York 

and an online bidder in China.  

It set an action record of the ‘highest price ever 

achieved via an online bid’, showing an ever-

increasing appetite for high value purchasing via the 

internet. 

Oliver Barker, Chairman of Sotheby’s Europe and the 

evening’s auctioneer, said: “To have achieved what we 

did, and in the space of just few months is absolutely 

phenomenal. In the early days of COVID-19, when we 

were challenged to re-imagine the live auction 

experience I don't think any of us could have 

imagined we would go on to create a live television 

event of this magnitude, with a beautiful new auction 

format and production.  

Despite my own history as an auctioneer, I will admit 

that it didn’t seem possible even a few months ago to 

orchestrate these marquee New York sales via London 

and around the world.  

Something this complicated came with its own set of 

challenges and risks, but the team at Chrome truly 

distinguished themselves, both in their creative vision 

and in their execution of the event.  

I am immensely proud of what we have achieved 

together.”

THE RESULTS
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MULTIPLE AUCTION RECORDS SET



Following the success of this event, Sotheby’s again 

worked with Chrome to implement the same process 

for their Marquee London Summer Auction that took 

place In July 2020.   

Chrome again produced the entire event creating 

over 100 assets and overseeing the production. As 

well as the live broadcast on the Sotheby’s website, 

this event also had the added complication of 

socially-distanced public attendance at their New 

Bond Street auction room in London.

Similar to the previous auction this event went off 

seamlessly, and was also broadcast across Sotheby’s’ 

social media channels, generating an audience of 

over 150,000, further global media coverage and 

realising sales of over £180m.

MOVING FORWARD



SOTHEBY’S IS ALREADY SPEAKING TO CHROME ABOUT ITS UPCOMING EVENTS…



GLOBAL MEDIA COVERAGE
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LIVE ONLINE ART AUCTIONS ‘BETTER THAN NETFLIX’ AS SALES REBOUND FROM CORONAVIRUS 
PANDEMIC 

INEWS - HTTPS://INEWS.CO.UK/CULTURE/ARTS/AUCTIONS-ART-LIVE-ONLINE-STREAM-SALES-CORONAVIRUS-WATCH-460524

“Another extraordinarily slick production from Sotheby’s, with the results to match,” said 
Wendy Goldsmith, a London-based art adviser who was watching Sotheby’s auction 
online. “These marquee sales are now the public face of the entire art market.” 

https://www.nytimes.com/2020/07/28/arts/design/sothebys-banksy-rembrandt.html

It was a marathon, but bravo. I can see how this could become full blown reality TV with 
Sotheby’s broadcasting from Honolulu, Moscow, Dubai, 

New York Times - https://www.nytimes.com/2020/06/30/arts/design/sothebys-online-auction.html?searchResultPosition=7

AN ANONYMOUS TELEPHONE BIDDER PAID $85 MILLION FOR A FRANCIS BACON TRIPTYCH 
DURING A MARATHON SERIES OF LIVE-STREAMED, ONLINE AUCTIONS HELD AT SOTHEBY’S ON 
MONDAY THAT COULD GO A LONG WAY TO BOLSTERING CONFIDENCE IN THE ART MARKET AMID A 
GLOBAL PANDEMIC. 

THE WALL STREET JOURNAL - HTTPS://WWW.WSJ.COM/ARTICLES/SOTHEBYS-BRINGS-HOME-THE-BACON-11593489255
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AN AUCTION OF CONTEMPORARY, IMPRESSIONIST AND MODERN PIECES ON JUNE 29TH SHOWED 
THAT BUYERS ARE NO LONGER RETICENT ABOUT BIDDING ONLINE FOR ART 

THE ECONOMIST - HTTPS://WWW.ECONOMIST.COM/PROSPERO/2020/07/02/SOTHEBYS-EXPERIMENTS-WITH-LIVE-STREAMING-ITS-ART-SALES

Knocked down in lockdown: reinventing auction houses for the coronavirus age 

Campaign - https://www.campaignlive.co.uk/article/knocked-down-lockdown-reinventing-auction-houses-coronavirus-age/1690580

Sotheby's live-streamed auction a sign of things to come 

China Global Television Network (CGTN) https://newseu.cgtn.com/news/2020-07-30/Sotheby-s-live-streamed-auction-a-sign-of-things-to-come-SwL5zjVn0s/index.html
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HEAD OF PRODUCTION 

melly.cook@chromeproductions.com 

EXECUTIVE PRODUCER 

mark@chromeproductions.com 

MANAGING DIRECTOR 

joel@chromeproductions.com 

CREATIVE DIRECTOR 

stephen@chromeproductions.com 


